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KULLANIMLAR VE DOYUMLAR PERSPEKTKKDEN RADYO DWLEME
ALIKKANLIKLARI VE DOYUMLARI
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michael@michaelshow.net, michaelkuyucu@gmail.com

Abstract

Radio Listening Habits and Gratifications from the Perspective of
Usages and Gratifications

Radio that can convert sounds to dreams and images and can establish a personal connection with the inner
world of the societies has succeeded in becoming the most genuine and dynamic medium of all times.
Developing further with the advancement of new communication technologies and integrating with digital
media, radio has become mobilized and was able to stand by its consumer at all times. Today, radio has
turned into both a global and a mobile platform thanks to smart phones and new media. This transformation
has demonstrated that the radio is still an effective medium and it will increase with every technology that is
advanced. For this reason, attributing a "nostalgic" atmosphere to the radio does not do it justice. What is
important is to determine what kind of a relationship is established with its users as part of this transformation
that the radio has undergone and detect how the new generation radio listeners deplete the radio medium
and the attitudes towards this medium while presenting contents suitable for these target groups. This study
aims to determine how the radio listeners are satisfied while listening to the radio based on the perspective
of uses and gratifications. The first section of the analysis presents a literature review on the theory of uses
and gratifications. This section also presents the research studies conducted with regard to the origin of the
Uses and Gratifications Theory and their application to different media within the historical context. The
second part of the study presents the results of the survey conducted with 448 objects selected through
simple random sampling and factor analysis is conducted with regard to the motivations of the listeners to
use the radio. As a result of the analysis, the loads of the factors for cognitive needs, emotional needs, need
for personal integration, social integration need and the need to escape from reality have been calculated.
Whether the gratifications vary based on gender, age, civil status and radio listening period has been
analyzed with the relevant tests. As a result of the analysis, it has been concluded that women have a
positive attitude towards the views conveyed at the radio scale, single listeners are more gratified from the
radio and single listeners are able to gratify their cognitive, emotional and personal integration needs more
from the radio. Radio gratifies the cognitive, emotional and personal integration needs more for the listeners
who listen to the radio for more than 1 hour daily. As age increases, the level of participation in the
expressions provided in the research scale of the radio listener become more positive. Radio gratifies
cognitive requirements of the participants more as the educational levels increase and emotional
requirements of the participants more as their educational levels decrease.
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